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WELCOME TO WHARTON! 
We are inextricably linked — Class of  2017, you are the first
MBAs I am welcoming in my tenure as Dean of  the Wharton
School.
What lies ahead is an extraordinary opportunity, for all of

us. In my short time here, I have learned three things that I
know you will take advantage of  while you are in this revered
and historic institution.
First, the Wharton community is astounding. I have met

scores and scores of  simply amazing students and alumni, faculty and staff. You will
learn from what I believe is the most distinguished business school faculty in the
world. You will get to know and collaborate with exceptionally talented and moti-
vated classmates. And you will explore diverse new avenues of  professional and per-
sonal fulfillment by meeting those that have come before you. A Wharton education
is demanding. But it is also exhilarating and beyond rewarding.
Second, creative ideas proliferate here. Your intellectual curiosity will not only em-

power you. It will also stimulate your classmates and professors. You will be ener-
gized, stretched and provoked to be daring as you acquire and implement new
knowledge and ideas that will benefit people all around the world.
Finally, the heritage of  Wharton is all around us and permeates all we do. But the

best way to honor our history is to leverage it for the future. We are “the finance
school.” But Wharton is so much more. Actionable ideas aren’t just thought bubbles.
They are shaped and informed by data and analysis. Entrepreneurship is in vogue.
But it takes rigor, discipline and judgment to turn an insight into a business. Leader-
ship is so much more than a “soft skill.” It is just as much about self-awareness and
self-reflection as it is sound decision making.
At a great research university like Penn, students and faculty are partners, embrac-

ing the chance to create and apply knowledge at the highest possible levels. Your
world-class faculty and I are ready to do our part. I know you have the talent and
drive to do yours.
Jump into Wharton with both feet. I cannot wait to see what you achieve. And al-

ways remember, your success is our success. And mine too — no pressure!

Sincerely,

GEOFFREY GARRETT
Dean and Reliance Professor of Management and Private Enterprise 

Professor of Management

The Wharton School 
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YOUR SUCCESS AT WHARTON and that of  your colleagues is
established in part upon the foundations laid at Pre-Term; as such
your attendance is required. Pre-Term formally begins with an intro-
duction to your Cluster, and a Welcome Ceremony and Reception on
Tuesday afternoon, August 4, 2015. It continues through Tuesday, 
August 25 and includes your first official class at Wharton. 
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your journey begins with pre-term:
two weeks of guided exploration designed to 
introduce wharton, acclimate you to the academic
environment and begin to create the community
that will define the class of 2017.

ACCLIMATE 
Whether it’s been
weeks or years since
you last set foot in a
classroom, adjusting
to the rigors of learning
in the Wharton MBA
environment poses a
unique set of 
challenges. Certain 
elements of Pre-Term
are tailored to assist 
in smoothly managing
this transition. 

INTRODUCE
As a student at the
Wharton School of the
University of 
Pennsylvania you will
be faced with a myriad
of chances to delve
deeper into preexisting
interests or expand
your horizons. Also,
you have at your 
disposal a comprehen-
sive support system
geared toward helping
students like you make
the most of your 
experience. Pre-Term
functions in part as 
a primer for these 
opportunities.

CREATE
COMMUNITY
The proud traditions
of the Wharton School
are given life by the
dynamism of its 
students. You have the
opportunity to make a
unique imprint upon
the School measured
in part by the relation-
ships you form and the
community of which
you are a part. Pre-
Term is the time to
begin forging those 
relationships while
deepening your 
appreciation for your
remarkable set of
peers and the 
traditions that help
define the Wharton
experience.

Key Start Dates:
AUGUST 4, 2015
Pre-Term Begins

AUGUST 3-4, 2015
Waiver and Placement
Exams

JULY 29–31, 2015
Waiver Prep Courses
(ACCT 604, ACCT 608,
FNCE 604, STAT 608)

PRE-TERM

WELCOME TO THE CLASS OF 2017 —
Your immersion into our community begins in
earnest on August 4, the first day of  Pre-Term.
This will be the beginning of  an exciting educa-
tional journey that will transform you in ways
you cannot yet predict. 
Pre-Term will prepare you for the many chal-

lenges you will face at Wharton — returning to
school, transitioning to Philadelphia or adjusting
to the U.S., and balancing the demands of  academics, career prepara-
tion, and co-curricular pursuits. It is designed to allow you time to get
settled while providing an essential academic foundation for your
Wharton education. 
Though most of  you have already had a good glimpse of  the Whar-

ton community, your first full exposure to its dynamism, vitality, and
almost breathless pace will be memorable. When our students and
alumni reflect on their Wharton experience, Pre-Term is among their
fondest memories.
All of  us in the MBA Program are delighted to welcome you to this

new phase in your life. Take the time now (for you may have less of  it
once you get here!) to read through the materials enclosed. Pay partic-
ular attention to the “take action” items. Get to know Pre-Term and
its curriculum, and ready yourself  for the full richness of  student life
at Wharton.
Preparing now will make your first few weeks and months at Whar-

ton considerably more enjoyable. I look forward to welcoming you at
the Welcome Reception on August 4.

HOWIE KAUFOLD
Vice Dean, MBA Program

To formally take your
place as a member of the
Wharton Class of 2017,
register online for 
Pre-Term by July 6, 2015
at http://spike.wharton.
upenn.edu/mbaprogram.
To register, you will need
your PennKey and 
Wharton Computing 
Account; see page 33 
for instructions.

LEADERSHIP

INTEGRITYCOMMUNITY

The Wharton student body identified three core values that personify
the Wharton experience. As a student, you will be immersed in these
values. You will learn and practice leadership in classes and extracurricular
activities, with executive coaching available to help. You will discover a
community of  exceptional, yet down-to-earth students who are pas-
sionate about Wharton. And you will see integrity in others’ ethical
conduct and in their efforts to develop their authentic selves, so that
they can find success both professionally and personally.

LEADERSHIP:Making a difference in our school and society

INTEGRITY: Acting with fairness and authenticity

COMMUNITY: Upholding individual humility and collective pride

3CORE VALUES

wharton mba class of 2017



THE WHARTON CLASS OF 2017 will form a dynamic and
unique community forged in the contextual traditions of  Wharton.
One of  the goals of  Pre-Term is to introduce the School’s traditions
and expectations in a way that enriches your understanding of  the 
remarkable community of  leaders you are joining and engages you as
one of  this prestigious community’s newest members. At the same
time, Pre-Term provides the platform upon which you will develop
your “personal brand” while bonding with new classmates and building
your own sense of  community and school pride. The following 
Pre-Term events begin to introduce the existing Wharton community:

ETHICS @ WHARTON  AUG 5–6, 2015
Ethical behavior is the required foundation for every business and 
academic interaction. Recognizing that the definition of  what is and
what is not ethical varies dramatically between cultures and organiza-
tions, the first week of  Pre-Term will feature a component explicitly
designed to explain what the Wharton community defines as ethical 
behavior. Your understanding of  business ethics will be refined
throughout your Wharton experience but you are expected to come
away from Pre-Term with a foundational understanding that will 
inform your actions as you proceed.

DIVERSITY WORKSHOP   AUG 24–25, 2015
The diversity of  the Wharton student body is a source of  great
strength and pride for the school. Students will be studying and learning
with people from a variety of  cultural backgrounds, races, creeds and
orientations. This workshop attempts to address some of  the more
subtle issues that may arise when diverse groups interact. This mandatory
workshop will be held in the days preceding the start of the fall semester.

INTERNATIONAL STUDENTS: ISSS DOCUMENT CHECK    
AUG 4, 2015
Federal regulations require that F-1 and J-1 international students 
register their presence at the University by completing international
student check-in procedures. To accomplish this process, representa-
tives from Penn’s ISSS will review your immigration documents. Also
the New Student Arrival Information Form should be completed 
online and scans of  your immigration documents need to be uploaded
into the iPenn system. Details regarding this online process will be
provided via email from the ISSS Office prior to Pre-Term. 

Pre-Term is a required and indispensable element of  your Wharton
MBA career — You are expected to be present for the duration of  this
experience. Please note that Pre-Term differs from the traditional Fall
and Spring term class schedules in that there are events on Fridays and
the weekends. Students interested in participating in the waiver/place-
ment prep courses and taking waiver exams should note that these take
place before Pre-Term. Waiver prep courses take place on July 29, 30,
and 31st and waiver exams will be held on August 3rd and 4th. 

PLAN AHEAD
As with the rest of  your Wharton MBA experience you will find 
that during Pre-Term, you will accomplish more if  you plan ahead.
Carefully review this booklet and subsequent communications relating
to Pre-Term, paying specific attention to the CHECKLIST on page
40 and other items that call for you to “take action.” Completing
those items before you arrive will allow more time to get the most 
out of  Pre-Term.

KNOW THE RULES
Wharton’s “Concert Rules,” Exam Policy and Ethics Code apply 
during Pre-Term. Both the Ethics Code and Examination policy are
printed in their entirety in the “MBA Resource Guide”, which accom-
panies this publication and can be found online on the SPIKE website.
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STRUCTURE OF
PRE-TERM:

Convocation
This ceremony, led by the Dean, senior-level administration and faculty of the Wharton School, is the official 
start of the Fall semester. It is here at Convocation that you and your classmates first experience the beauty 
of our Ivy traditions.

SCHEDULE OF PRE-TERM

Before Pre-Term:
JULY 29–JULY 31, 2015
Waiver and Placement Prep Classes

AUGUST 3–AUGUST 4, 2015
Waiver and Placement Exams

Pre-Term:
WEEK 1: AUGUST 4–AUGUST 7, 2015
•  Academics, Career Management, Student Life and 
Leadership Introductions

•  Ethics @ Wharton
•  Community Building
•  Cluster Suppers

AUGUST 8–AUGUST 9, 2015
Wharton Olympics and Pub 

WEEK 2: AUGUST 10–AUGUST 13, 2015
•  Leadership Retreat
•  Big Idea

AUGUST 14–AUGUST 20, 2015
MGMT 610 class

AUGUST 24–AUGUST 25, 2015
•  MGMT610 Final exam 
•  Case Workshops
•  Diversity Workshop

pre-term wharton mba class of 2017

TUESDAY, AUGUST 25
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Pre-Term includes many opportunities to interact
casually with your peers while getting to know
Philadelphia, the place you will call home for the
next two years:

SMALL GROUP 
DINNERS
You will be randomly grouped
with 4-5 of your classmates 
to enjoy dinner in one of 
Philadelphia’s renowned 
restaurants. This is a great way
to meet new people and 
learn about the city.

THIS IS
YOUR COM-
MUNITY

pre-term wharton mba class of 2017

WHARTON OLYMPICS
AUGUST 9
This casual take on the summer games
is a great chance to have fun while
meeting your new classmates and 
tapping into your competitive spirit.

PUB
AUGUST 8
Thursday evening’s MBA Pub is a time 
honored tradition at Wharton, featuring
themed celebrations and events highlighting
the talent, skill and diversity of Wharton
MBA students. It is a chance to relax with
your classmates after a busy week. Pre-Term
includes a taste of the pub experience.



THE WHARTON LEADERSHIP PROGRAM offers a unique and
varied set of  programming aimed at enhancing the personal leadership
skills in all of  us. Through the process of  action, reflection, experi-
mentation and application, we aim to develop leaders whose impact is
wide-reaching. We offer a range of  Community-Wide Programs such as the
Learning Team Retreat and MGMT 610: The Foundations of  Team-
work and Leadership, Open-Enrollment Programs like the Executive
Coaching and Feedback Program, Leadership Ventures, P3 Discussion
Groups and the Authors@Wharton Speaker Series and Fellowships such
as Leadership Fellows, Lipman Family Prize Fellows, Nonprofit Board
Fellows, and Venture Fellows.
You will learn more about the Leadership Program during our 

Information Sessions hosted in the beginning of  the Fall Semester,
where you will have a chance to meet our fantastic team of  leadership
development professionals and spend time 1-on-1 talking about spe-
cific programs. 
Information regarding program registration will be available on our

website (http://wlp.wharton.upenn.edu).

LEADERSHIP PRETERM
LEARNING TEAM RETREAT & THE BIG IDEA: AUGUST 10TH, 11TH AND 12TH

Teamwork is one of  our core leadership competencies. During your
time at Wharton, you will participate in as many as 20 teams, includ-
ing first year Learning Teams, elective course teams, club and confer-
ence roles, student government, and co-curricular programs and
fellowships. As your first team at Wharton, the Learning Team serves
as a model experience for team formation and effective teamwork. The
Learning Team is a laboratory meant to hone your teamwork skills,
providing you with the opportunity to practice different leadership
styles and skills that promote collaborative learning and development
through group projects across the Fixed Core curriculum. 
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ONCE YOU ARRIVE 
ON CAMPUS, MBA Career
Management (MBACM) works
with you to assess your job search
skills, define your career goals,
and develop a personalized frame-
work for your job search process. 

EXPLORE THE CAREER
MANAGEMENT RESOURCES
Through the MBACM website
you will gain easy access to data-
bases and educational information
designed to provide critical content
for the job search process including:

CAREERLEADER Self-Assessment
test designed specifically for MBAs

RESEARCH RESOURCES Robust set
of  research tools to help you
begin exploring industries and
companies

RESUMÉ DEVELOPMENT TOOLS

Templates and tutorials to help
get your resume ready for a
MBA-level job search

Once you receive your PennKey
and set-up your Wharton username
and password, you will have access
to the MBA Career Management
website (https://mbacareers.wharton.
upenn.edu/student/index.cfm).

MBACM PRE-TERM
During Pre-Term and into September, MBA Career Management 
will help you assess your career interests and objectives, provide 
education about key industries and functions, and work with you to
begin developing your job search strategy. Throughout August, you
meet with MBA Career Management to: 

CONDUCT SELF-ASSESSMENT and begin identifying your career aspirations
by completing CareerLeader and discussing your results

LEARN ABOUT KEY RESOURCES and support MBA Career Management
provides during your MBA experience

UNDERSTAND HOW MBA CAREER MANAGEMENT will partner with you
to create a personalized job search strategy based upon your ambitions,
unique skill set, and experiences

LEARN
ABOUT KEY 
RESOURCES

MBACM 
PRE-TERM

CONDUCT
SELF 

ASSESSMENT

DISCUSS 
YOUR CAREER 
INTERESTS

NOTE: Before Pre-Term ends

you will have the opportunity

to meet with a Career 

Advisor one-on-one to begin

discussing your career 

interests and recruiting goals.

THE MBA CAREER MANAGEMENT OFFICE
SUPPORTS AND COACHES STUDENTS

• CAREER MANAGEMENT SKILLS

• REFINING CAREER ASPIRATIONS

• DEVELOPING RELATIONSHIPS WITH EMPLOYERS
AROUND THE GLOBE 

• MARKETING WHARTON STUDENTS, THEIR SKILLS
AND THE WHARTON BRAND TO COMPANIES

CAREER LEADERSHIP

pre-term wharton mba class of 2017

Learning teams are
immediately called to
act and collaborate at
the Retreat, building
the foundation for their
working relationships. 

Learning teams are
meant to be a
laboratory in which to
cultivate persuasive,
rather than positional,
leadership skills. 

Through a variety 
of activities, learning
teams form bonds 
that will serve as the
foundation of their
working relationships
throughout the fall.



AT WHARTON we prioritize academic engagement. Not only do
we expect you to be engaged, you should also expect your classmates
to be engaged. What is the goal behind this? To engender a classroom
experience most conducive for learning. Our faculty, which includes
more than 225 of  the world’s leading experts in 10 academic disci-
plines and countless subspecialties, will bring their knowledge to the
classroom. Try not to learn from faculty only, try to learn as much as
possible from your classmates, as they are a diverse group of  students
with a rich body of  knowledge that can help to maximize your educa-
tion. You will come across several dimensions of  academic engagement
during your coursework at Wharton. These include attendance and
participation policies, concert rules, examination policies, all designed
to deliver the best possible learning outcome. We will review these
with you in mandatory sessions during Pre-Term. Also, at Wharton we
celebrate outstanding academic performance in many ways, such as the
Director’s List, First-Year Honors, Graduation with Honors, Palmer
Scholars, and several fellowships rewarding academic engagement.
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ACADEMICS
Wharton takes pride in
recognizing the academic
achievement of students.

http://wlp.wharton.upenn.edu 

Over the course of  one-and-a-half  days (August 10th and 11th), 
you will be introduced to your Learning Team at the Learning Team 
Retreat, where you’ll begin the process of  team formation. In addition
to getting to know each other, Learning Teams also work together to 
articulate their values and begin to create a vision, norms, and goals for
how your team will work together during the Fall Semester. You will
learn about the process of  team formation first-hand through this expe-
rience, and gain tools you can apply in your next team setting. 
Immediately following the Retreat, Learning Teams move into the Big

Idea (August 11th and 12th), where you will work together as a team to
develop a unique, innovative solution to a complex problem through par-
ticipation in an Innovation Tournament. The focus of  the Big Idea is on
creativity and innovation in teams, and the processes successful teams use
to select, refine, and develop innovative ideas. The Learning Teams with
the top idea from each Cohort have the opportunity to present their so-
lution to the entire MBA class as well a panel of  experts, who then select
the winning Big Idea. Attendance and participation during all 3 days
(August 10th-12th) is a required part of  the MBA program. 

LEADERSHIP FELLOWS
Each Learning Team is assigned a second-year Leadership Fellow, who
facilitates and guides the Learning Teams through the Retreat, the Big
Idea and MGMT 610: Foundations of  Teamwork and Leadership.
Leadership Fellows mentor, support, and facilitate the Learning Team
formation process and serve as team process consultants for your
Learning Team. Additionally, your Leadership Fellow will work with
you on an individual basis to coach you on personal leadership devel-
opment throughout your first year at Wharton.

An Innovation
Tournament
developed by Wharton professors

Christian Terwiesch and Karl Ulrich,

is a multi-round structure designed

to find, refine, and promote the 

most innovative ideas to a defined

problem.

LEADERSHIP FELLOWS
are 2nd-year MBA 
students who are 
selected and trained 
to mentor, support, and
facilitate the Learning
Team and to be your
first leadership develop-
ment resource.



MATH FOR BUSINESS
As the core curriculum includes several quantitative courses, math 
proficiency is crucial to your success. We have worked with the Wharton
faculty who teach those courses to design a refresher course, Math for
Business, that reviews the key mathematical concepts. The course is 
delivered online through our Canvas platform and taught by Prof.
Richard Waterman. Within 10 modules, you will be introduced to
modelling linear and non-linear relationships; undergo a review of  the
key functions such as linear, log, exponential, and power; learn about
differential calculus and the use of  derivatives in making business deci-
sions; and complete an overview of  probability and statistics, among
other quantitative subjects. The course also incorporates examples show-
ing how these subjects are then used in the actual core courses. 
You can study the subjects at your own pace and review the video

material as you see fit. We feel that is important to offer Math for
Business to you to supplement your preparation. Again, this is a refresher
course — it should not be viewed as a substitute for basic undergradu-
ate skills. Students who feel their basic math skills are weak might find
it helpful to booster their background before coming to Wharton, e.g. 
by taking a calculus course at a local college or online. 
Math for Business will also prepare you for an exam to be taken at

the end of  course. This is a diagnostic exam and it is mandatory for all
entering MBA students. Beginning in mid-June, students will have 
access to an online exam that may be taken any time prior to July 25,
2015. We will give you feedback about your exam performance, and
you will also be able to see your performance rank within the student
body. Students that score below the passing threshold will be contacted
by the MBA program office about additional requirements and steps
to improve their math proficiency.

FINANCIAL ACCOUNTING REVIEW COURSE (ACCT 604)
ACCT 604 is offered on campus in the week prior to Pre-Term and
prepares students for the placement exam for ACCT 612. ACCT 612
covers the same material as ACCT 611, but in a half-semester. This
course is intended for students who have the knowledge associated with
the successful completion of  one university level course in financial
accounting, but lack the knowledge to waive the core requirement. A
placement examination is given prior to Pre-Term to determine students’
eligibility for ACCT 612. ACCT 604 is not required for those who
take ACCT 612 but it is a useful refresher as knowledge of  the material
is presumed by the instructor. Please note that ACCT 612 is only offered
in the fall semester.

FINANCIAL ACCOUNTING – WAIVER PREP COURSE (ACCT 608)
Those with the equivalent of  two courses in financial accounting may
have the knowledge to waive the accounting core completely by passing
a waiver examination. The waiver-prep course ACCT 608 is offered on
campus in the week prior to Pre-Term and reviews the more advanced
topics to prepare the student for the waiver exam. This course is fast-
paced and is only intended to review these topics, not to teach them. 
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No

Pass

Yes

No

Yes

Pass

Fail

Fail

Petition 
for waiver by 

credentials

ACCT 608
Waiver-prep

Course

ACCT 604
Placement

Prep Course
Petition for
placement
into ACCT

612

Waiver 
Exam

Placement 
Exam

Exempt 
from 

ACCT 
requirement

ACCT 612 
Accelerated

Quarter 1

ACCT 611 
or 613 

Full Semester

ACCT 603 
Basic Course

Review of Course 
Descriptions/ 
Waiver Guide 

and Assess Relevant 
Exposure and 

Knowledge

START HERE

2 courses 
and/or 

significant 
experience

CPA/CA 
and practicing 
auditor within 

5 years

1 course 
and some 
experience

Intermediate 
accounting 

with B 
or better

Wharton
Undergrad with 

B or better in 
ACCT 101 in 
last 5 years

No course 
or experience

courses:
financial accounting

YOUR CHOICE OF PRE-TERM COURSES in accounting is 
directly linked to the manner in which you will complete the financial
accounting core requirement, which reflects students’ very diverse
backgrounds in the subject. 

FINANCIAL ACCOUNTING – BASIC COURSE (ACCT 603)
The on-line summer course ACCT 603 prepares students for ACCT
611 or 613. ACCT 603 is intended for students that will be taking the
full semester ACCT 611 or ACCT 613 course, but who do not have
the knowledge of  a prior accounting course. ACCT 603 consists of
on-line video lectures, self-study homework assignments, and a self-
assessment exam. Students must complete ACCT 603 and pass the
self-assessment exam prior to taking ACCT 611 or 613. It should
take approximately five hours and we encourage you to complete it 
before your Pre-Term arrival. Your ACCT 603 participation will be
reported to the ACCT 611 and 613 instructors. Please note that
ACCT 611 is only offered in the fall semester whereas ACCT 613 is
offered in both the fall and spring semesters.

pre-term

THE ROADMAP for

FINANCIAL 
ACCOUNTING

pre-term wharton mba class of 2017

GET PREPARED

NOTE: Students will

have access to the

mandatory online math

exam from mid-May

through July 25.
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No

Pass Placement 
Exam Only

Pass Waiver 
Exam

Fail Waiver/
Placement 
Exam

Yes

FNCE 604
Placement 

Prep Course

Take Waiver/
Placement 

Exam

Exempt 
from 

FNCE 611

FNCE 611 
or 614 

Corporate 
Finance

FNCE 612 
Corporate 

Finance 
(Quarter 1)

Review of Course 
Descriptions/ 
Waiver Guide 

and Assess Relevant 
Exposure and 

Knowledge

Petition for 
Placement by 

Credentials

Undergraduate
Major in 
Finance

Some 
knowledge 

of corporate 
finance through 

coursework 
or experience

Little or No 
Prior Knowledge 

of Corporate
 Finance

START HERE

courses:
finance

pre-term

THE ROADMAP for

FINANCE

STAT 613

STAT 608

Take Waiver
Exam

Take 
Placement

Exam

2 of the 4 
courses taken 

in the past 
7 years

STAT 621 
Accelerated 

Quarter 1

Exempt 
from STAT

requirement

Review of Course 
Descriptions/ 
Waiver Guide 

and Assess Relevant 
Exposure and 

Knowledge

2 courses 
in Statistics

1 course 
in Statistics

3 or fewer 
courses in 
Statistics

Petition for 
Waiver by 
Credential

Other 2 
courses 

with a grade 
of B or better

4 courses 
in Statistics 

2 courses 
with regression 
analysis with a 

grade of A- 
or better *

Pass

Yes
No

Pass

Fail

Fail

START HERE

pre-term

THE ROADMAP for

STATISTICS

THE PREPARATION COURSE OFFERED in finance is for those
students aiming to place into the Accelerated Corporate Finance course,
FNCE 612 or waive the Corporate Finance requirement entirely. In
fact, because this course is appropriate for a select, smaller set of  stu-
dents, it is offered from July 29 through July 31, prior to the official
start of  Pre-Term. 

REVIEW OF CORPORATE FINANCE (FNCE 604)
FNCE 604 is intended for those students wishing to take the finance
placement exam to qualify for enrollment in the accelerated finance
course, FNCE 612. The FNCE 612 course, along with FNCE 604,
will fulfill the core and finance major requirement in corporate finance
in a half  semester instead of  the usual full semester. Students with
some prior knowledge of  corporate finance, either by coursework or
practical experience, or with strong analytical backgrounds should 
consider taking this course and the placement exam. Students who
were a finance major in college may place directly into FNCE 612 
by submitting an official transcript.

THERE IS A PREPARATION COURSE OFFERED in Statistics
for those students aiming to waive Regression Analysis for Business 
or place into the Accelerated Regression Analysis for Business STAT
621. Because this course is appropriate for a select, smaller set of  
students, it is offered from July 29 through July 31, prior to the official
start of  Pre-Term.

REVIEW OF REGRESSION ANALYSIS FOR BUSINESS 
(STAT 608)
STAT 608 is intended for those students wishing to take the statics
waiver and/or placement exam to qualify to waive the statistics 
requirement in its entirety or qualify for enrollment in the accelerated
statistics course, STAT 621. The STAT 621 course will fulfill the core
requirement in statistics in a half  semester instead of  the usual full 
semester. Only students with some prior knowledge of  statistics, either
by coursework or practical experience, or with strong analytical back-
grounds should consider taking this course and the placement exam. 

The FNCE 612 course will
start where FNCE 604 ends. 
The approach will be analytical
and rigorous and requires some 
familiarity with accounting, 
mathematical and statistical tools.
The FNCE 604 course is intensive,
moves at a fast pace given the 
expected prior knowledge of  the 
students, and is not required for those planning to take FNCE 611 
or FNCE 614. Last year, approximately 35% of  the class took FNCE
604, with only 22% of  the class enrolling in FNCE 612 in the Fall
Term. 

NOTE: Corporate Finance can be

taken either as a 1 cu course

(FNCE 611) or as a .5 cu course

(FNCE 614).
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courses:
statistics

pre-term 

* A regression course as part of the CFA can count as one of the two 
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Class starts and ends on time. Students and faculty are 
expected to be prompt.

Students sit according to a seating chart.

Students remain in attendance for the duration of class,
except in an emergency.

Students display name tents. 

Electronic devices are turned off. 

Concert Rules:
FOUNDATIONS OF TEAMWORK AND LEADERSHIP 
(MGMT 610) 
Management 610 is the first core course in the MBA Program and it
cannot be waived. The first week of  the fall term is dedicated to this
formative and foundational experience. This course focuses on developing
students’ knowledge and skill set for teamwork and leadership. It is
meant to be an intense immersion experience that draws strongly on
the pedagogy of  the Wharton Teamwork and Leadership Simulation, a
team-based, highly interactive simulation that was custom-designed
specifically to allow students to experience the core concepts they learn
in this class. The simulation is based on both cutting-edge research 
evidence and specific business cases. In addition, the course will 
include debriefings, lectures, readings, class discussion and personal
and group performance feedback. This course reflects the realities that 
informal leadership occurs in teams on an ongoing basis, that being 
a good team player is a part of  leadership, and that many of  one’s 
early experiences with leadership will occur while working in teams. 
Attendance is mandatory for all five sessions of  this class: Friday, 
August 14th, Monday August 17th-Thursday, August 20th. The final
exam will take place on Monday, August 24th.

16 17

your coursework begins in mid-august:
mgmt 610 foundations of teamwork and leadership 
starts friday, august 14th.

The three goals of this course are for 
students to learn:

Leadership behaviors: how to enact the skills that 
contribute to a team's effective performance

Team dynamics: how to be an effective team member, as
well as how to best design work teams 

Organizational awareness: understanding organizational
culture and change 

1

2

3

NOTE: Credit-bearing,

core coursework begins

with the MGMT 610:

Foundations of 

Teamwork and Leader-

ship course on Friday,

August 14th.

IF YOU HAVE EVER ATTENDED an orchestral performance or
live theatrical show, you know there are a set of  rules that concertgoers
are expected to follow. These rules heighten one’s enjoyment of  the
show while exhibiting the proper respect for performers and fellow 
audience members. To foster an experience most conducive to learning,
we follow a similar set of  norms in the classroom. Adhering to these
guidelines will help you get the most from each class while showing the
proper degree of  respect to professors and classmates.

DEFINITIONS
The Class of  2017 is structured in the following manner for the 
purpose of  academic instruction:

LEARNING TEAM

Small, working groups of  MBA students teamed for group assignments
like the leadership simulation. There are no more than six students 
per learning team. Teams are balanced for gender, citizenship and work
experience.

COHORT

Cohorts are comprised of  approximately twelve learning teams.
Classes that are part of  the fixed core are taken in cohorts.

CLUSTERS

Three cohorts make a cluster. Clusters share the same academic and
student life advisors. Many community building and social activities
are structured at the cluster level.

ACADEMIC ADVICE
As you consider the many choices you face in planning your academic
experience, know that we are ready and willing to help. The following
tools are at your disposal before you arrive on campus:

SYLLABI.WHARTON

The Wharton school maintains a repository of  course syllabi that 
students are encouraged to review. If  you would like to learn more
about the content covered in the Wharton classroom we encourage 
you to visit syllabi.wharton.upenn.edu.

ADVISING

Our helpful staff  of  academic advisors are available for phone and on-
line advising throughout the summer. To get a head start on your plan-
ning and beat the rush in the fall, make your appointment by visiting
the Academic Advisor Appointment Scheduler on the MBA Program
Website.

pre-term wharton mba class of 2017
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take your pick:
you are a part of an exciting era 
in the wharton mba program. 

mba curriculum

THE FACULTY DESIGNED A CURRICULUM
that you can tailor to your goals, needs and 
backgrounds. Whether you come to Wharton
with a liberal arts education, an engineering
background or a business undergraduate degree,
there are options in the core curriculum that
allow you to satisfy your requirements in a way
that will be interesting and relevant to you. 
Similarly, if  you want to go into brand manage-
ment, consulting, or a start-up, there are different options for you to
make the most of  the core as it pertains to your goals. 
But this requires that you be ready to make decisions about what

courses are best for you and when you should take them. The next few
pages outline the structure of  the core curriculum so you can start to
map out your choices. We also provide guidance on the various pathways
on the MBA program website, and the academic advisors in the MBA
program office will be ready to answer your questions. We know that
embarking on this journey is exciting, and perhaps daunting, and we
are here to provide the guidance you desire.
Once you have selected courses we will move on to Course Match 

to implement your choices. Course Match is a newly developed system
that applies the latest academic theory to optimize each student’s
schedule and will be carefully explained during Pre-Term. It is more
efficient than an auction or a bidding point system. Basically, you tell
us what course combinations and sections you prefer, and Course
Match will find your best personalized course schedule given course
availability.
I look forward to meeting you over the summer and welcoming you

to Wharton on August 4!

STEPHAN DIECKMANN
Deputy Vice Dean, Graduate Division

MBA Program Office
Wharton’s flexible
curriculum will 
allow you to tailor
your experience 
to your needs.

18
18 DIFFERENT MAJORS: 

200 + courses, Infinite Possibilities

wharton mba class of 2017

We encourage you to make use of  the waiver process. Waving allows you
to find the right starting point and to customize the curriculum to your
pathway by taking more electives, making it easier to complete more
than one major.
Waiver by credentials submissions are due no later than July 6 and

all waiver exams take place before Pre-Term begins. Please see below
for these important deadlines:

ROUND 1: Credentials submitted by Monday, June 1 – results will be
returned by Monday, June 15

ROUND 2: Credentials submitted by Monday, July 6 – results will be 
returned by Monday, July 20

Registration for waiver exams is due by Monday, July 27

ELECTIVE CURRICULUM
At Wharton, you can choose from more than 200 electives from 10
different departments. In addition, you can supplement your business
education with relevant courses from Penn’s 11 other graduate schools
and language curricula. 
Elective courses can be used to increase the breadth of  your 

Wharton education or focus deeply into a particular course of  study.
Each student is required to develop depth in some area through the
choice of  a major. Majors typically consist of  one credit unit of  work
from the core curriculum and four credit units from electives. Refer 
to the MBA Resource Guide for information about specific majors. 

MBA
CURRICULUM

AS YOUR CLASS EXPERIENCES THE FLEXIBLE CURR-
ICULUM, you will have an unparalleled opportunity to not only
learn from the best and brightest minds in the world, but to tailor that
experience to your own goals and style of learning.
Understanding the options available to you is more important than

ever. This section describes the curriculum and the choices you need to
start considering now.
The Wharton MBA curriculum prepares you for future success through:

A FLEXIBLE CORE that offers a breadth of  knowledge in management
fundamentals, analytics and leadership

AN ELECTIVE CURRICULUM that provides depth and breadth across
traditional and non-traditional areas of  management education

WAIVING REQUIRED COURSES
If  you have sufficient background in a core subject, you should consider
waiving the related core course. The Waiver Questionnaire, which is 
located on SPIKE, will guide you through a series of  questions aimed
at helping you know whether you should waive each course. Typically,
substantial prior academic work is required to waive a course. Other
experience may not be sufficient as a credential, but might give you the
exposure necessary to waive by exam. 
The waiver process is described in full in the Waiver Information

Guide on the MBA Program Website. Of  course, you shouldn’t feel
pressured to waive any course. Last year about 35% of  the class waived
no courses and the average student waived about 1.0 credit units. 

ACCT 611/612

FNCE 611/612 

FNCE 613

MGEC 611

MGEC 612

OPIM 611

STAT 613/621

Monday

Monday

Monday

Tuesday

Tuesday

Monday

Tuesday

August 3

August 3

August 3

August 4

August 4

August 3

August 4

5:00pm – 7:00pm

8:30am – 11:30am

2:30pm – 4:30pm

8:30am – 10:00am

10:15am – 11:30am

12:00pm – 2:00pm

12:00pm – 2:00pm

Course ID Course Title Day Date Time

WAIVER AND PLACEMENT EXAM SCHEDULE 2015
Monday, August 3 and Tuesday, August 4 (subject to change)

Accounting (Waiver and Placement Exams)

Corporate Finance (Waiver and Placement Exams)

Macroeconomics and the Global Economic Environment

Microeconomics for Managers: Foundations

Microeconomics for Managers: Advanced Applications

Managing the Productive Core of the Firm: Quality and Productivity

Regression Analysis for Managers



BELOW WE LIST THE CHOICE SET FOR EACH SUBJECT.
Here we provide guidance for the intended audience for each of  these
courses. Additionally, the MBA Resource Guide, which is enclosed 
in this mailing and is posted on the MBA Program website
http://spike.wharton.upenn.edu/mbaprogram/, gives detailed course descriptions.
Keep in mind that often the decision is m  ore about your interest than
your qualification, so there is really no wrong choice to make!

20 21

OPIM 611MKTG 611

STAT 613****

MGMT 610

MGEC 611 MGEC 612

WHCP 612/615** WHCP 612/615**

WHCP 612 or 615** WHCP 612 or 615**

Pre-Term First Quarter Second Quarter Third Quarter Fourth Quarter

FLEXIBLE CORE

FLEXIBLE CORE

FLEXIBLE CORE

FLEXIBLE CORE

FLEXIBLE CORE

LAUDER INTS OR HCMG 653

FLEXIBLE CORE

FLEXIBLE CORE

LAUDER INTS OR HCMG 841

LAUDER LANGUAGE

flexible core courses:
the remainder of the required curriculum is filled
with options. there are eight subjects in which you
are required to choose one from a set of courses.

fixed core courses:
the fixed core consists of fundamentals and analytical
courses that set the stage for your education. 
during the fall of your first year you are required
to take the classes designated in red below:

0.5 CU

0.5 CU

MARKETING

MKTG 612: Dynamic Marketing Strategy

MKTG 613: Strategic Marketing Simulations

After taking the basic marketing course, MKTG 611, students will
have a choice as to how best to learn introductory marketing strategy.
Ever wonder how products diffuse through a market? How to opti-
mally price products over their product life cycle? Should you be the
pioneer in a market? This course teaches you firm-level decision mak-
ing as product sales evolves over time.This choice is more about learn-
ing style and schedule than your goals or interests. MKTG 612 teaches
marketing strategy via a lecture and case study method and is taught in
a traditional twice-weekly fashion for six weeks. MKTG 613 covers
the same topics but in a condensed simulation exercise. The course
meets intensively over a week or consecutive weekends.

0.5 CU

0.5 CU

0.5 CU

0.5 CU

OPERATIONS

OPIM 612: Business Analytics

OPIM 613: Information Technology

OPIM 614: Innovation

OPIM 615: Operations Strategy

Once you have completed the foundational operations management
course, OPIM 611, you can then choose from four options. You must
choose at least one of  these options, but you could choose more — the
material in these classes is not overlapping so a student could complete
all four courses. Which course (or courses) you choose could depend on
your background, your interests and your career objectives. OPIM 612 is
about gathering, understanding and analyzing the enormous amount of
data available to companies to make smarter, targeted and dynamic business
decisions. OPIM 613 is for those with a technology interest, especially
how information technology transforms companies and entire industries.
OPIM 614 focuses on how to bring innovative ideas to market, and may
be especially appropriate for those with entrepreneurial aspirations.
OPIM 615 builds on OPIM 611 to understand how a firm can strate-
gically use operations to gain a competitive edge or even to develop new
business models. Note, if  you have experience in one of  the areas it will
not help you meet the requirement. Rather you should select one of  the
other four options to complete your Operations requirement. Thus, this
requirement cannot be waived. 

COMMUNICATION

WHCP 612: Advanced Persuasion: Convincing Business 
Audiences  

WHCP 612: Advanced Persuasion: Crisis Communication

WHCP 612: Advanced Persuasion: Fundamentals for 
Prospective Entrepreneurs 

WHCP 615: Communication Challenges for Entrepreneurs: 
“Pitching your Business”

0.25 CU

In the fall of  Year 1, you’ll take the foundational speaking and writing
components of  the communication requirement: WHCP 611(Manage-
ment Communication) and WHCP 620 (the MBA Writing Requirement).
You’ll then choose one additional speaking course that must be taken
the spring of  year 1. All of  the spring courses focus on persuasion.

0.5 CU

0.5 CU

0.5 CU

1.0 CU

1.0 CU

0.25 CU

FIXED CORE

MGMT 610: Teamwork and Leadership

MKTG 611: Marketing Management

OPIM 611: Quality and Productivity

STAT 613: Regression Analysis for Managers****

MGEC 611/612: Microeconomics for Managers

WHCP 611: Management Communication*

WHCP 620: Writing Requirement***

The cohorted portion of  the core curriculum occurs during the fall of
the first year through the courses above. Unless a student waives out of
these courses, everyone takes these courses with their cohort in the fall.
Your cohort bonds through the shared experience of  the fixed core.

CURRICULUM SCHEDULE

mba curriculumwharton mba class of 2017

Wharton Professor of

Marketing and Co-

Director of the Wharton

Customer Analytics 

Initiative Peter Fader

leads a class discussion.

* Must be taken in either the first or second quarter

** Must be taken in either the third or fourth quarter

*** Pass/Fail

**** Students can place into the advanced version, STAT 621, offered in Q1 

through a placement exam.

0.25 CU

0.25 CU

0.25 CU



If  you have some background in finance, but not enough to waive the
corporate finance requirement, or if  you are particularly quick quanti-
tatively, you should consider placing into FNCE 612 by credential or
exam. Otherwise, you need to consider if  you want an introduction to
corporate finance or if  you want to go a bit deeper into the field. 
Consider whether you see finance as part
of  your future. In particular, if  you want
to major in finance, you must take either
FNCE 611 or FNCE 612. If  you do not
see yourself  in this role and just want to
know enough to earn your MBA, you can
take FNCE 614, which is a 0.5 cu course.
Be aware FNCE 614 does not count 
towards the Finance major. If  you take
FNCE 614 and later decide to major in Finance, you will need to take
either FNCE 611 or FNCE 612 (in addition to FNCE 613).

22 23

We expect all MBAs to be in the position of  managing a firm, division
or group of  people with global competitors at some point in their 
careers. Knowing the fundamentals of  strategy, how to manage people,
and how to operate in a semi-globalized economy are crucial to your
education. Thus, this requirement cannot be waived. However, you can
choose whether you learn the principles around a traditional, established
firm or in a more entrepreneurial, emergent environment. Your interests
and goals should drive your choice. Either way, you will have the 
principles you need to succeed.

In Summary:
Students will take the Fixed Core courses 
in the fall with their cohorts, but you will 
select the remainder of your schedule
through Course Match. Choose the classes
in which you are most interested! If you
need more detailed course descriptions, visit
the MBA Resource Guide on SPIKE at:
http://spike.wharton.upenn.edu/mbaprogram

1.0 CU

1.0 CU

MANAGEMENT

MGMT 611: Managing the Established Enterprise

MGMT 612: Managing the Emerging Enterprise

DUAL DEGREE PROGRAMS
In addition to an MBA, some students will complete a second degree
from a graduate school at Penn or from a previously approved partner
school outside of  the University of  Pennsylvania. Your path through
Wharton may be slightly different than a single degree student with
constraints on the number of  credit units or specific electives you must
take. If  you have questions about this, please contact our dual degree
advisor, Lisa Rudi, in the MBA Program Academic Affairs Office at
lrudi@wharton.upenn.edu. Regardless of how many degrees you are planning,
Wharton starts on August 4 for everyone, so plan to be in Philadelphia
by then! 

STILL CONFUSED?
The MBA Program Academic team is here to help! We have the 
following resources in place to help you not only make these choices,
but to get settled and acclimate to the Wharton environment.

• Video or phone advising appointments
• Email to mbaprogram or an academic advisor
• In-person appointments for those in Philadelphia
• syllabi.wharton.upenn.edu

We will also be available during Pre-Term, but that’s a busy time for
you, so we encourage you to think about these course choices before
coming and take the time in Pre-Term to finalize decisions or clear up
any unanswered questions.

0.5 CU

0.5 CU

LEGAL STUDIES & BUSINESS ETHICS

LGST 611: Responsibility in Global Management

LGST 612: Responsibility in Business 

Responsible business leadership entails respect for law and commitment
to core ethical principles. You have two choices for fulfilling the 
required course in this content area. Both courses are directly relevant
to anyone occupying a leadership role in business. First, you may 
explore these issues within the context of  global business, examining
ethical and legal responsibility primarily through the lens of  large
multinational firms. Alternatively, you may elect a course on ethical
and legal responsibility for business leaders more generally, emphasiz-
ing responsible decision making when conflicts arise between personal
values and the demands of  competitive markets, regardless of  firm size
or cultural context. Note: this area requirement may not be waived. 

ACCOUNTING

ACCT 611: Financial Accounting

ACCT 612: Accelerated Financial Accounting*

ACCT 613: Financial and Managerial Accounting

Those with some background in financial accounting, but not enough
to waive, are encouraged to try to place into ACCT 612 by credential
or exam. This course frees up 0.5 cu from the core that you can use 
toward electives. If  you do not waive out of  the Accounting requirement
and do not place into ACCT 612, then consider your interests. Are
you hoping for a career with a financial emphasis? If  so, then ACCT
611 is the best course for you. It goes deeper into the area of  financial
accounting, which is crucial for understanding financial statements. If
your focus will be more internal to a firm, say entrepreneurial, consulting
or corporate roles outside of  finance, you might consider the com-
bined financial and managerial course, ACCT 613. This will give you
knowledge about the rules behind financial statements, but also 
the ways to use accounting information for internal decision making.
Never fear, if  you are interested in a financially-oriented career, but
don’t want to miss out on how information is used for internal decision
making, there is also a managerial accounting elective you can take to
gain this information no matter which core option you choose.

1.0 CU

0.5 CU

1.0 CU

FINANCE: CORPORATE FINANCE

FNCE 611: Corporate Finance**

FNCE 612: Accelerated Corporate Finance*

FNCE 614: Introduction to Corporate Finance

1.0 CU

0.5 CU

0.5 CU

FINANCE: MACROECONOMICS

FNCE 613: Macroeconomics and the Global Economy**

FNCE 615: Introduction to Macroeconomics

1.0 CU

0.5 CU

As with corporate finance, you have an option to take a 0.5 cu or 1.0 cu
version. If  you want to be a finance major, you must take the 1.0 cu 
option, FNCE 613. If  you think you will need or want to understand
global macroeconomic events thoroughly and may even consider 
concentrating in international finance or development, the 1.0 cu 
version is appropriate for you. If  you just want an introduction to this
area, then you can take the 0.5cu version, FNCE 615. Be aware FNCE
615 does not count towards the Finance major. If  you take FNCE 615
and later decide to major in Finance, you will need to take FNCE 613
(in addition to FNCE 611 or 612).

* Requires passing an exam or having specified credentials to enroll.

** To be a finance major, students must take FNCE 613 and either FNCE 611 or FNCE 612.

NOTE: A student cannot

take both FNCE 614 and

FNCE 615 to fulfill the

FNCE requirement.

mba curriculumwharton mba class of 2017
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ACCOUNTING

ACCT 611: 
Financial 
Accounting
(1 cu)

ACCT 612: 
Accelerated 
Financial 
Accounting
(.5 cu)*

ACCT 613: 
Financial &
Managerial 
Accounting
(1 cu)

ACCOUNTING

MARKETING

MKTG 612: 
Dynamic 
Marketing 
Strategy
(.5 cu)

MKTG 613: 
Strategic 
Marketing 
Simulations
(.5 cu)

COMMUNICATION

WHCP 611: 
Management 
Communication
(.25 cu)

WHCP 612: 
Advanced Persuasive
Speaking 
(.25 cu)***

WHCP 615: 
Comm. Challenges
for Entrepreneurs
(.25 cu)***

WHCP620: 
Writing Requirement

FINANCE:
MACROECONOMICS

FNCE 613: 
Macroeconomics and
the Global Economy
(1 cu)**

FNCE 615: 
Introduction to
Macroeconomics 
(.5 cu)

FINANCE:
CORPORATE FINANCE

FNCE 611: 
Corporate Finance
(1 cu)**

FNCE 614: 
Introduction to 
Corporate Finance
(.5 cu)

LEGAL STUDIES AND
BUSINESS ETHICS

LGST 611: 
Responsibility in Global
Management
(.5 cu)

LGST 612: 
Responsibility in 
Business
(.5 cu)

OPIM 612: 
Business 
Analytics
(.5 cu)

OPIM 613: 
Information
Technology
(.5 cu)

OPERATIONS

OPIM 611: 
Quality and
Productivity
(.5 cu)

OPIM 614: 
Innovation
(.5 cu)

OPIM 615: 
Operations
Strategy
(.5 cu)

MARKETING

COMMUNICATION

MACROECONOMICS

OPERATIONS

CORPORATE FINANCE

LEGAL STUDIES 
AND BUSINESS ETHICS

FIXED CORE
The cohorted portion of the core curriculum occurs
during the fall of the first year. Unless a student
waives out of these courses, everyone takes the 
following courses with their cohort:

MGMT 610 Teamwork and Leadership

MKTG 611 Marketing Management

OPIM 611 Quality and Productivity

STAT 613/621 Regression Analysis for Managers ‡ 

MGEC 611/612Microeconomics for Managers

WHCP 611Management Communication 

WHCP 620Writing Requirement 

FLEXIBLE CORE
The remainder of the required 
curriculum is filled with options. 
By topic — here are your choices
shown with their fixed core 
anchors:

STAT613/621: 
Regression 
Analysis for 
Managers
(1 cu)‡ 

MGEC 611: 
Microeconomics
For Managers
(.5 cu)

MGEC 612: 
Advanced 
Microeconomics
for Managers
(.5 cu)

FNCE 612: 
Accelerated
Corporate 
Finance
(.5 cu)*

* Requires passing an exam or having 
specified credentials to enroll.

** To be a finance major, students 
must take FNCE 613 (1 cu of 
Macroeconomics) and either FNCE
611 (1 cu of Corporate Finance) or
FNCE 612 (0.5 cu of Accelerated 
Corporate Finance).

*** Must be taken in spring of Year 1.

MGMT 610: 
Teamwork and
Leadership
(.5 cu)

MKTG 611: 
Marketing 
Management
(.5 cu)

MANAGEMENT

MGMT 611: 
Managing the 
Established 
Enterprise
(1 cu)

MGMT 612: 
Managing the 
Emerging
Enterprise
(1 cu)

MANAGEMENT

what will you choose?

mba curriculumwharton mba class of 2017

‡ Students have the option to test into STAT 621: Accelerated Regression Analysis (.5 cu) in lieu of STAT 613
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STUDENT
LIFE

The spirit of  involvement is important for yet another reason. All of
us — faculty, administrators, alumni and students — are collectively
and continuously responsible for Wharton’s ongoing success. As a
Wharton student, you are not simply paying tuition and earning a
diploma. Rather, you are striving to maximize the value of  the educa-
tional experience for you and your peers during the next two years. You
are committing to strengthening the value of  the Wharton brand. You
are promising to focus on the long-term value of  the degree you are
here to earn. And the faculty, the administration and the alumni of  the
Wharton School are committed to these same guiding principles.

WHILE AT WHARTON, you’ll have the chance
to build strong, meaningful relationships with the
most talented pool of  business school students in
the world. These relationships are the key to getting
the most out of  your Wharton experience. Your
cluster, your cohort and your learning team will
be some of  your primary avenues to building 
relationships. 

But don’t let it end there — clubs and conferences will enable you to
meet like-minded business people while volunteer work, social events
and special events like the Follies will enable you to meet people with
completely different backgrounds and interests.

At the end of  the day, Wharton is about talented people building 
relationships with talented people — and the student life team is here
to help make that happen. 

We are Wharton.

DR. KEMBREL JONES
Deputy Vice Dean for Student Life

student lifewharton mba class of 2017

ONE WHARTON: MULTIPLE PROGRAMS
When you first arrive at Jon M. Huntsman Hall in August, the only
people in the hallways will be your fellow members of  the MBA Class
of  2017, except on Fridays and Saturdays when you will also meet
both classes of  the MBA for Executives Program. However, in 
September the scenery changes as we welcome back the MBA Class 
of  2016, the Wharton undergraduate students, and members of  the
greater University of  Pennsylvania community. Wharton is different
from many of  our peer MBA programs because we also have an 
extraordinary undergraduate program. In addition, we have an MBA
for Executives program targeted to students with executive level 
experience. The presence and prestige of  the undergraduate program,
in combination with both MBA programs, allow Wharton to attract
the world-class faculty and resources that benefit all groups.

Visit the Penn Museum, 

take in a game at the Palestra,

watch the Penn Relays at

Franklin Field. The University

offers countless ways to 

expand your community.

A RENEWED FOCUS ON COMMUNITY
We know how important it is for you to build a strong network while
you’re here. So we’ve recently completely redesigned the student life
program. This new structure will help you meet more of  your classmates
from day one. 

Cluster suppers, Cluster Cup, and the Cluster Olympics are all part of
this new structure. These are fun and relaxed environments where you
can meet old and new friends alike over anything from dinner to a
dance competition.

We’ll also assign you a Student Life Associate Director, who you’ll
meet on the first day of  pre-term. Think of  them as your personal 
experience advisor. Along with a team of  second year Student Life
Fellows, they’ll help you build a strong sense of  community so you can
maximize your time here, and walk away from Wharton with amazing
memories and robust links to one of the strongest networks in the world.

THE SPIRIT OF INVOLVEMENT
Wharton students embrace university life. And it’s easy to see why.
There are plenty of  clubs, conferences, and events that appeal to a
wide range of  interests — and most of  these organizations are student
run. Students can join one of  these organizations or even start their
own. By getting involved, you too will have plenty of  chances to make
your mark, become an integral part of  your class and the School, and
the greater University as a whole. Your engagement in Wharton’s culture
and traditions will further enhance your sense of  belonging within 
the community, while creating the events and traditions that make the
network come alive. 

The spirit of  involvement also fosters an environment of  open dialogue
— between students, faculty, and staff. By jumping in on real world
projects, you’ll become aware of  the challenges that the faculty and 
administrators face in steering the school. And faculty, in turn, will become
aware of  students’ needs and interests. Ideas that are developed by 
student groups or individuals often take root at the institutional level
and become a part of  the fabric of  a Wharton MBA. While authority
rests with the faculty, the majority of  decisions made at Wharton are
actually a hybrid of  ideas that have been presented by faculty, students,
administrators and alumni.
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Life in Philadelphia

GREATER PHILADELPHIA 

OFFICIAL VISITOR SITE

http://www.gophila.com

PHILADELPHIA INQUIRER AND

PHILADELPHIA DAILY NEWS

http://www.philly.com

PHILADELPHIA MAGAZINE

http://www.phillymag.com

PHILADELPHIA FUN GUIDE

http://www.phillyfunguide.com

CITY OF PHILADELPHIA

http://www.phila.gov/residents

CENTER CITY DISTRICT

http://www.centercityphila.org

UNIVERSITY CITY DISTRICT

http://www.ucityphila.org

SCHOOL DISTRICT OF

PHILADELPHIA

http://www.phila.k12.pa.us

CENTER CITY SCHOOLS

http://www.centercityschools.com

TRADITIONS
Each year the landscape of  student life changes as new students bring
their own ideas for enriching the Wharton experience. Despite these
changes, some aspects of  student life at Wharton have stayed the 
same for many years. In a culture that values change and innovation,
the following events have stood the test of  time and have earned their 
status as Wharton traditions.

GIVING BACK

Team up with your cluster mates to rehabilitate homes in the 
Philadelphia community through Rebuilding Together.

The Wharton Winter Ball in December is a black tie charity event that
raises funds for the Wharton International Volunteer Project.

A CHANCE TO SHINE

Watch your fellow students poke fun at themselves in this full-fledged
musical production called the Wharton Follies. Better yet, be a part of  the
cast or crew!

Make new friends by creating a fantastic dance routine — then perform
it for the school at Dance Studio!

THE SOCIAL WHIRL

After a tough week of  classes, the MBA Pub serves as a gathering place
nearly every Thursday evening throughout the school year.

Enjoy a hot meal and catch up with old and new friends alike at one of
the monthly cluster suppers. 

The Spring Gala in April is the perfect way to recognize the end of  the
year and say goodbye to the outgoing class.

IT IS THE CITY YOU WILL CALL HOME for the next two years.
Whether it’s finding your favorite restaurant or exploring the historical
streets of  Old City, your memories of  Wharton and Penn will forever
be intertwined with your memories of  life in Philadelphia. The 
following websites will give you information about living in the “City
of  Brotherly Love.”

philadelphia:
the city of philadelphia is an integral part of your
wharton experience.

traditions:
below are the events which have stood the test 
of time and have earned their status as wharton
traditions.

Students performing 

in Dance Studio.

Students mingle

on Locust Walk on 

an early spring 

afternoon.

Cluster 
Suppers

The Follies

Charity 
Fashion Show

Dance Studio

The Cluster
Cup

Spring Gala 6TIME HONORED
TRADITIONS

student life



Dear Class of 2017…WELCOME TO WHARTON! A huge congrats on this impor-
tant achievement! We are very excited to have you join us in August and watch you grow as
Wharton MBA students over the next two years.
Thinking back to last year, I remember being told that I was on the cusp of the start of

something great – a two-year period full of new opportunities, new friends, and a whole
lot of fun. It’s one thing to hear it, but it’s another thing to see it and experience the magic
of Wharton. We are a school where the MBA experience is whatever you want to make of

it. Follow Wharton students on social media and your
feed will be overrun with #mywharton hashtags. There’s a
reason for that.

One of my favorite things about Wharton are my smart, committed class-
mates who everyday are open to sharing with me their diverse backgrounds and
experiences. I encourage you to introduce yourself…to anyone and everyone. It
might be overwhelming at first, but you will be glad you did. Second-years want

to help you acclimate – Leadership Fellows, Student Life Fellows, and your fellow classmates are here to help. So
take advantage of everyone’s openness.
So what exactly is WGA? Well, a school guided by its students requires some sort of governing body. The

Wharton Graduate Association is the student government on campus and an independent 501(c)(3) nonprofit.
We are entirely student run and oversee the more than 100 clubs and 20 professional and cultural conferences on
campus. We also organize school-wide events and parties (including the world-renowned White Party – Google
Wharton Makes a Claim to the Business School Party Scene and you will understand…and get excited…and
start organizing your costume calendar!), and work to foster the strongest Wharton community possible.
Along with a stellar Executive Board of Jeannie Chen, AJ Jangalapalli, and Katie Kilborn, we lead a group of 25

amazing second-years who live and breathe Wharton, and are passionate about making your experience the best it
can be. We as students shape the culture. WGA as a board merely facilitates it. Sound interesting? Consider joining
Cluster Council (C24L Dragons two-time reigning Cluster Olympics champions!). Better yet, try something new!
Join the Wharton Wharthogs Rugby Club? Check. Try out for Follies? Check. Travel, travel, and travel some
more? Check! There is a world of opportunity here at Wharton. How are you going to seize it?
With that, I encourage you to reflect ahead of Pre-Term and consider what it is you truly want to get out of

Wharton. Upon arriving in August, you will be glad you did! But don’t worry, plans change, and the choose your
own adventure book that is your Wharton will change you. So sit back, relax, and enjoy your summer!

ZACH KAHN
WGA President
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WGA EXECUTIVE BOARD
2015–2016

ZACH KAHN 
President

AJ JANGALAPALLI 
EVP Student Affairs

KATIE KILBORN 
EVP Clubs and Conferences

JEANNIE CHEN 
EVP Finance

WHARTON GRADUATE 
ASSOCIATION

The Wharton Graduate
Association is entirely
student run and manages
over 100+ clubs/activities.

WHARTON OFFERS PLENTY OF CHANCES for involvement
outside of  the classroom where you can choose to lead, follow, or just
have fun. These activities are excellent opportunities to meet across the
first and second year classes, thus enabling you to expand your Wharton

lead, follow, have fun:
opportunities outside the classroom

PRE-TERM

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

JANUARY 

FEBRUARY

MARCH

APRIL

MAY

• Meet and build relationships with your cluster, your
cohort and your learning team.

• Compete in the Cluster Olympics.

• Join the Wharton Graduate Association.
• Consider which clubs to join. Clubs fall into the 
following categories: professional, social, community
service, athletic, international.

• Join MBA Pub and attend on Thursday evenings.
• Consider running for Cluster representative if  you have
a keen interest in academics, alumni, athletics, careers,
community service, diversity, international culture,
leadership, or social activities.

• Participate in Wharton Community Service Day in
West Philadelphia.

• Choose your boxers carefully and walk the walk at
Walnut Walk.

• Be creative in choosing your costume for the annual
Wharton Halloween Party.

• Go hog wild at Hog Fest, Wharton’s annual rugby
tournament.

• Attend a conference: Investment Management, 
Wharton Women in Business.

• Attend a conference: Consulting, Marketing, Energy
and Finance, or the Africa and Asia Global Business
Forums.

• Dress up for the Wharton Winter Ball.
• Travel to Southeast Asia, India or the Middle East
with the Global Immersion Program.

• Sing along with the Whartones at their annual holiday
concert.

• Attend a conference: Whitney M. Young, General
Management, Retail

• Reconnect with your classmates at a cluster supper.
• Attend a Leadership Lecture. 
• Apply for the Leadership Lecture Series Committee. 

• Attend a conference: Private Equity and Venture Capital,
Entrepreneurship, Health Care, Restructuring, or Social
Impact. 

• Star in the Follies or cheer for your classmates who do.

• Run for WGA, club officers, conference co-chairs, and
the Ethics Committee.

• Plan your Spring Break and travel with student groups to
Japan, Korea, Israel, Egypt or Argentina or go on a 
Leadership Venture.

• Return to the 70’s at Wharton 54.

• Work the runway in the annual Wharton Fashion Show.
• Volunteer with your cluster in Rebuilding Together’s 
efforts to renovate homes in West Philly.

• Be dazzled at the annual International Cultural Show.
• Break it down at Dance Studio — hip hop, salsa, jazz,
belly, flamenco, lyrical, anyone?

• Celebrate the year at Spring Gala.

• Travel to China or South America with the Global 
Immersion Program.

student lifewharton mba class of 2017

network. Building relationships is part of  your long-term success and
Wharton offers a myriad of  relationship-building opportunities.
Check out http://www.wharton.upenn.edu/mba/student-life/events-traditions.cfm
for more events.
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PENNKEY
Take Action IMMEDIATELY — the PennKey Setup Code Expires!

1. RECEIVE YOUR PENNKEY SETUP CODE

Within a few weeks of  sending your deposit, the University of  
Pennsylvania’s Information Systems and Computing (ISC) department

sends your PennKey setup code to the
email address that you provided in your
MBA application. 

The PennKey setup code arrives in
an email from Penn’s ISC department. The
email address from which the setup code
will be sent is: pennkeysetupcode@lists.upenn.edu
and the subject line will be “Important In-
formation on setting up your Penn elec-
tronic credential (PennKey).”

2. ACTIVATE YOUR PENNKEY IMMEDIATELY VIA THE PENNKEY WEBSITE

HTTP://WWW.UPENN.EDU/COMPUTING/PENNKEY

Choose your username carefully — it is permanent and will also 
become your Wharton username and Wharton email address! 

When you register your PennKey you will be asked to select a username
from among the available choices. Your selection will not only become
your PennKey username but also your Wharton username and Wharton
email address. These cannot be changed, so choose carefully.

It is strongly recommended that you complete “Challenge-Response”
password reset option when activating your PennKey. By doing so, you
will be able to reset your password online. If  you do not choose the
challenge-response option and you forget your PennKey password, a
new PennKey setup code will be sent to you through the US mail. This
means starting over and will cause significant delay.

WHARTON COMPUTING ACCOUNT
Take Action NOW — but remember, your PennKey must first be 
activated!

1. CREATE YOUR WHARTON COMPUTING ACCOUNT VIA WHARTON 

COMPUTING’S EARLY ACCOUNTS WEBSITE:

HTTP://APP.WHARTON.UPENN.EDU/ACCOUNTS

Once you have activated your PennKey, you may create your Wharton
Computing account. Enter your PennKey username and password and
follow the instructions to create your Wharton Computing account. 

2. COMPLETE YOUR PROFILE FOR THE WHARTON ONLINE COMMUNITY

After creating your Wharton Computing account you will be invited
to complete your Wharton Online Community profile (see details on
the following page). This student directory is used by your classmates
and faculty to get to know you and to learn how to pronounce your
name. It is a valuable networking resource for students, and gives you
the ability to search the entire alumni directory as well.

3. VISIT WHARTON COMPUTING’S STUDENT SUPPORT WEBSITE

http://spike.wharton.upenn.edu/support contains all the information you’ll
need to get started with your Wharton account. This website, part of
Wharton’s SPIKE student portal, has a computer buying guide 
(updated in late Spring) and complete configuration information for
your email, laptop and mobile device. Note that important announce-
ments will be sent to your Wharton email account. If  you do not plan
to log into this account on a regular basis, consider forwarding your
Wharton email to an account that you check frequently (visit
http://spike.wharton.upenn.edu/myaccount and click on My Email to set up
mail forwarding).

4. COMPLETE YOUR PRE-TERM REGISTRATION BY JULY 6, 2015. COMPLETE YOUR

WAIVER FOR CREDENTIALS BY JULY 6 AND WAIVER BY EXAM BY AUGUST 4.

HTTP://SPIKE.WHARTON.UPENN.EDU/MBAPROGRAM

Remember, if  you do not register for Pre-Term by this deadline, 
we will assume that you are no longer matriculating into the MBA
Program, so please register! 

5. CONTINUE EXPLORING WHARTON’S ONLINE 

RESOURCES VIA SPIKE: HTTP://SPIKE.WHARTON.UPENN.EDU

In addition to computing information and your Wharton Online
Community profile, SPIKE —Wharton’s online student portal —
provides access to many of  the resources you’ll use throughout your
Wharton career.

For security purposes,
the PennKey setup
code expires after 60
days from the date the
email was issued. If you
misplaced your
PennKey set up code or
it has expired, see p. 34.

wharton mba class of 2017

tools:
access wharton and penn services

NO DOUBT YOU ARE FILLED WITH EXCITEMENT and 
anticipation about joining the Wharton MBA Program. Get started on
your Wharton experience NOW! Making progress toward your arrival
will be fun and easy and will help you feel part of  our community. 
Set up your PennKey as soon as the setup code arrives from the 
University of  Pennsylvania. Get your Wharton account established so
you can begin using Wharton email. Read the materials we send you 
so you can make the best decisions as you register for Pre-Term. And,
find the perfect photo of  yourself. Remember, your classmates will be
seeing that photo on the Wharton Online Community for the next
two years!
All of  us in the MBA Program Office look forward to your arrival

on campus in August. In the meantime, we are here to help you in any
way we can. Look for our bi-weekly emails with the most up-to-date
information and news, and feel free to contact us with your questions.
This is a most exciting time in your life and we are anxious to share 
it with you. 

TAKE ACTION

Your Wharton journey
can only begin once you
have set up your PennKey
and Wharton Computing
account. You will need
these to register for 
Pre-Term so please 
don’t delay!

For access to university-
wide electronic re-
sources, such as library
databases, grades and
Campus Express Online
(a University of Penn-
sylvania portal for all 
incoming Penn students)

For e-mail access,
Wharton Online Com-
munity registration,
and all computing 
resources at Wharton
Your official University
of Pennsylvania identi-
fication card which 
allows you access to 
a variety of Penn and
Wharton facilities and
resources

Your official University
of Pennsylvania identi-
fication card which 
allows you access to a
variety of Penn and
Wharton facilities and
resources

PennKey Wharton

Computing

Account

Wharton 

Online 

Community 

and PennCard

take action
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WHARTON ONLINE COMMUNITY AND PENNCARD
Take Action by July 17, 2015 for priority PennCard processing — 
but remember, your PennKey must first be activated!

1. SUBMIT A DIGITAL PHOTO VIA THE UNIVERSITY OF PENNSYLVANIA’S

CAMPUS EXPRESS WEBSITE: HTTP://CAMPUSEXPRESS.UPENN.EDU

• Follow the “Campus Express Online Log in” and enter your
PennKey and PennKey password.

• Proceed to “My PennCard” and submit your photo, meeting all of
the photo specifications on the Campus Express website.

2. YOU MAY HAVE ALREADY ENTERED YOUR WHARTON ONLINE COMMUNITY

PROFILE WHEN YOU CREATED YOUR WHARTON COMPUTING ACCOUNT.

If  not, go to the SPIKE Community website:
http://spike.wharton.upenn.edu and choose My Profile to add your infor-
mation. 

Remember, most services you will need use the PennKey to authenti-
cate you. You will only use your Wharton Computing account for a
few Wharton services, including your email account.
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If  you wish to use a name other 
than the name on your MBA 
Admissions application, you may 
indicate this under the “Nickname” 
option when you complete your 
Pre-Term registration.

WHAT IF I HAVE NOT SUBMITTED 

MY PENNCARD/WHARTON ONLINE 

COMMUNITY PHOTO BY FRIDAY, 

JULY 17, 2015?

You may still submit this informa-
tion anytime prior to arriving in
Philadelphia. The July 17, 2015 deadline will allow us to receive your 
PennCard in time to distribute on the first day of  Pre-Term. (This
saves you time standing in line at the PennCard Center.) If  you have
not submitted your PennCard/Wharton Online Community photo
online prior to arriving in Philadelphia, you may have your picture
taken and your card prepared at the PennCard Center at 3601 Walnut
Street, Room 219. http://www.upenn.edu/penncard/

PARTNERS AND CHILDREN
We look forward to welcoming your family into the Wharton family
and we encourage you to involve them in Wharton. Although classes
are restricted to students, most WGA clubs and activities are open to
partner membership and participation. Most extra-curricular events
during Pre-Term are also open to Wharton partners; some events may
be more appropriate for children than others. See the following 
websites for additional information.

WHARTON PARTNERS CLUB

http://www.whartonpartners.org

WHARTON KIDS CLUB

http://clubs.wharton.upenn.edu/kidsclub

PENN STUDENTS WITH DEPENDENTS

http://www.gsc.upenn.edu/kids

PENNCARD

Spouses and domestic partners may obtain a PennCard. This can only
be done when you arrive in Philadelphia. Both the student and
spouse/partner must go to the PennCard Center. Refer to the
Spouses/Partner section of  the PennCard website for the necessary
documentation and fee: http://cms.business-services.upenn.edu/penncard/obtaining-
a-penncard/guestsothers.html.

FREQUENTLY ASKED QUESTIONS
WHAT IF I HAVE NOT RECEIVED MY PENNKEY SETUP CODE?

1. Check the email address listed on your MBA Admissions application
by checking https://www.applyweb.com/upennw/index.ftl (Use the same 
username and password you were assigned during the admissions
process.) If  it is incorrect or no longer valid, please go to
http://www.upenn.edu/pennkeyrequest where you can request to have the
setup code resent. Please note that this second attempt to send your
PennKey setup code will be done through U.S. mail and sent to your
address of  record supplied in your application, not via email.

2. If  your email address is correct, send an email to 
mbaprogram@wharton.upenn.edu to inform us that you never received a
PennKey email. We will further investigate and help facilitate the 
issuance of  a new PennKey setup code.

WHAT IF I FORGET MY PENNKEY PASSWORD? (PG. 33)

• Reset your password using the “Challenge-Response,” option via the
PennKey website: http://www.upenn.edu/computing/pennkey

• If  you did not select the “Challenge-Response” password reset 
option when you set up your PennKey, you will have to request a new
PennKey setup code and initiate the entire process again through
http://www.upenn.edu/pennkeyrequest.This unfortunately will take time
as the setup code will be sent through U.S. mail to your address 
of  record supplied in your application, not via email. If  you have 
discovered this just prior to the July 7, 2015 Pre-Term registration 
deadline, please email mbaprogram@wharton.upenn.edu so that we may
help you register for Pre-Term.

WHAT IF MY ADDRESS OR EMAIL HAS CHANGED?

You can update your information directly by logging into your online
application and clicking on the “Application for Admission” link.
Next go to the Personal Information I section, where you can update
your address, phone number and email and ensure that we have your
most up-to-date information. If  you have any difficulty with accessing
the above, please email both mbaprogram@wharton.upenn.edu and 
mbaoperations@wharton.upenn.edu with your new information.

WHAT IF MY NAME HAS CHANGED?

The name on record with the University must correspond with your
legal name and, for international students, the name on your passport
and student visa documentation. If  your legal name has recently changed,
please contact us at mbaprogram@wharton.upenn.edu. You will need to com-
plete this change with the University Registrar and we will direct you.

If you wish to use a name
other than the name on
your MBA Admissions 
application, you may 
indicate this under the
“Nickname” option when
you complete your 
Pre-Term registration.

PLEASE NOTE THE FOLLOWING HELPFUL HINTS:

SUBMIT A PHOTO THAT YOU LIKE

This picture will follow you for the next two years! Class lists, club
rosters, and the Wharton Journal are some of  the places your picture
may appear.

CHOOSE CAREFULLY

Only one photo may be submitted through Campus Express online.
Subsequent requests for photo replacements will incur the normal
PennCard replacement fee of  $30 and must be made in person at the
PennCard Center.

BE PATIENT

The University prepares thousands of  cards during this time and 
delays may occur between the time you submit your photo and its 
appearance in theWharton Online Community.

UPLOAD YOUR PHOTO EARLY

If  you upload your picture by July 17, 2015, your PennCard will be
available at Pre-Term check-in on August 4. (Photos submitted after
July 17, 2015 may require waiting in line at the PennCard Center in
order to obtain your PennCard.)

FORMER PENN STUDENTS

The Wharton Online Community will automatically upload your 
former Penn photo (yes, the one you submitted when you were 18!)
and Campus Express will not accept a substitute. Send your digital
photo to mbaprogram@wharton.upenn.edu and we will have the PennCard
Center substitute the new photo. Until the newer photo is uploaded,
you can hide the old photo by logging in to your entry in
http://spike.wharton.upenn.edu and choosing My Profile to edit your infor-
mation. 

Choose your username
carefully! Your Wharton
username and your email
address are assigned 
according to the username
that you selected for your
PennKey.

wharton mba class of 2017 take action



all entering Wharton MBA who request it. See the website for applica-
tion information.

If  you wish to purchase Summer coverage 
beginning earlier in the summer, see
http://www.vpul.upenn.edu/shs/insurance.php
PSIP coverage will be available as of July 1.

You must be covered by health insurance 
by August 31. If  you have not shown proof  
of  insurance by August 31, you will be 
enrolled in the PSIP and the fees will be
charged to your bursar’s bill. There will be

an additional administrative fee if  you are automatically enrolled. 

INTERNATIONAL STUDENTS

INTERNATIONAL STUDENT AND SCHOLARS SERVICES (ISSS)
Take Action IMMEDIATELY

International Student and Scholar Services (ISSS)

3701 Chestnut Street, Suite 1W

http://global.upenn.edu/isss

Tel 215.898.4661

If  you require a visa to study in the U.S., you should have already 
submitted your application materials for an I-20 (to obtain an F-1 visa)
or DS-2019 (to obtain a J-1 visa) to Penn ISSS. If  you have not yet
done this, it is imperative that you do so immediately to avoid any further
visa delays. See the Wharton Welcome Website to review the processes
at http://mbawelcome.wharton.upenn.edu/information/international-student-resources
You should have received an email from ISSS regarding the I-20/DS-
2019 application process.
It is very important that every student in F-1or J-1 status reports to

ISSS within 20 days of  the program start date as listed on your I-20
or DS-2019 form. This is part of  SEVIS registration, an official 
U.S. immigration requirement, and failure to comply may lead to a 
revocation of  your F or J visa student status. 
If  you are unable to participate during the ISSS Document Check on

August 4th, it is your responsibility to check in with ISSS to register
your immigration documents before the 20-day deadline. Remember
to bring your passport and other immigration documents: visa stamp
(except Canadian and Bermudan passport holders), I-20 or DS-2019
(current and previously issued) and I-94 card, and any immigration
notices, such as status approvals.

IMMUNIZATION COMPLIANCE
Take Action by July 1, 2015

http://www.vpul.upenn.edu/shs/immunization.php

immun@pobox.upenn.edu

Tel 215.746.3535

Fax 215.746.0909

All incoming students are required to complete two personal health
questionnaires and present confirmation of  immunizations. Instructions,
access to the required forms, and the list of  immunization requirements
are available via the Immunization Compliance website listed 
above. Prior to fulfilling any remaining immunization requirements, 
we encourage you to review the list of  vaccines available at SHS
http://www.vpul.upenn.edu/shs/vaccine.php.They are sometimes cheaper
through SHS and/or covered by the Penn Student Health Insurance
Plan (see the following section).

INSURANCE REQUIREMENTS
Take Action by August 31, 2015

http://www.vpul.upenn.edu/shs/insurance.php

shsinsur@pobox.upenn.edu

Tel 215.746.3535, option #3

Fax 215.746.0904

All students are required to carry health 
insurance to cover services for both in-
patient and out-patient medical care, as well
as catastrophic illness and injury. Students
may satisfy the insurance requirements
through private or employer-sponsored plans
that meet certain minimum criteria or
through enrollment in the Penn Student 
Insurance Plan (PSIP). You must be covered
by health insurance in time for Pre-Term.
PSIP summer coverage will be available for

WHARTON ONLINE COMMUNITY

To add information about partners and children, go to
http://spike.wharton.upenn.edu. Login using your Wharton username and
password. Click on the Community tab and choose My Profile. Under
your entry, you will see a link to “Personal Information.” Click on this
link to add additional information.

PARTNERS ORIENTATION

On August 11, Wharton partners are invited to an information session
that will introduce them to Wharton and Philadelphia. Discussions
will include tips on resources and the job search. It’s also an opportunity
to meet other Wharton partners.

OFFICE OF STUDENT DISABILITIES SERVICES (SDS)
Take Action IMMEDIATELY

Stouffer Commons, Suite 300

3702 Spruce Street

sdsmail@pobox.upenn.edu

http://www.vpul.upenn.edu/lrc/sds 

Tel 215.573.9235 or TDD 215.746.6320

Fax 215.746.6326

The Office of  Student Disabilities Services (SDS) provides compre-
hensive, professional services and programs for students with disabilities
to ensure equal academic opportunities and participation in 
University-sponsored programs. If  you have a disability that you wish
to identify, submit the online self-identification form at
http://www.vpul.upenn.edu/lrc/sds/self_id.php. SDS will make every effort
to honor your needs for environmental or structural accommodations.
Please note that it may take from four to six weeks from your initial
contact with SDS before the accommodations can be finalized so 
contact them immediately to get the process started.
Completion of  this form is voluntary and will not adversely affect

admission or participation in educational programs or activities. This
information is confidential and will be shared only with appropriate
University officials to ensure compliance with the Rehabilitation Act
of  1973 and the Americans with Disabilities Act of  1990.
For further information contact SDS or an academic advisor in the

MBA Program Office.
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WHARTON’S INTERNATIONAL STUDENTS IMIGRATION
DOCUMENT CHECK AUG 4, 2015 
Attendees will register their visa documents with staff  from Penn’s Of-
fice of  International Programs. Bring your passport and other immi-
gration documents: visa stamp (except Canadian and Bermudan
passport holders), I-20 or DS-2019 (current and previously issued)
and I-94 card, and any immigration notices, such as status approvals.
For more information, contact the MBA Program Office at 

mbaprogram@wharton.upenn.edu.

NOTE: The importance of

having health insurance

cannot be overstated; a

one-night stay in the 

hospital can easily cost

two times the annual 

insurance premium. 

PENN STUDENT INSURANCE PLAN 2015–2016*

Coverage 8/1/15-7/31/16

Student $3248

*Rates including dependents, Dental and Summer months are also 
available. See SHS website

The updated rates for 2015-2016 will be available this summer at:
http://www.vpul.upenn.edu/shs/psipinsurance.php 

NOTE: MBA students

without proof of immu-

nization by October 6,

2015 will not receive

credit for Fall Term

coursework and will be

unable to register for

Spring Term.
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THE INSTITUTE FOR MBA AND LLM PREPARATION (IMLP)
Take Action IMMEDIATELY

English Language Programs (ELP)

3340 Walnut Street

110 Fisher Bennett Hall

http://www.sas.upenn.edu/elp/SIIBS

Tel 215.898.8681

The Institute for MBA and LLM Preparation (IMLP), offered before
Pre-Term from July 6-July 23, 2015, is a highly recommended pre-
MBA program that prepares international students for the rigors of
the intense first year business school curriculum.

IMLP OFFERS THE FOLLOWING BENEFITS:

• The confidence to respond effectively to professor “cold calls” and
participate proactively in class

• An understanding of  learning team dynamics prevalent at Wharton
as well as student-professor interactions

• Greater familiarity with the Case Study Method, including how to
read, analyze, write-up and present a case

• Efficient reading and writing skills under time pressure

• A head start setting up your life in Philadelphia, including networking
with first-year MBA and Masters of  Laws (LLM) students

IMLP extracurricular activities may include
guest lectures by Wharton and Penn Law
faculty as well as a wide range of  sociocul-
tural activities, including a major league
baseball game and other trips to other local
attractions. 
You can apply to IMLP directly through

the University of Pennsylvania English Lan-
guage Programs (ELP) website: http://www.sas.upenn.edu/elp/SIIBS. On
the enrollment form, indicate that you have been admitted to the
Wharton MBA program. The ELP does not issue the form I-20 for
the 3-week IMLP program. However, students should plan to attend
the program during the 30-day stay permitted in the US before their
MBA program start date. 
For additional information about SIIBS, call the English Language 

Programs at 215.898.8681 or email elp@sas.upenn.edu.
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• Included as a module in the apartment listing database is a section
for Penn students who are searching for a roommate. Create a profile
with a picture, a short description of  your preferences and even include
a link to your Facebook page! Whether or not you already have a
place, you can use the searchable roommate list and reach out to other
graduate students who are also looking to share an apartment.

• Opportunities for personal advising regarding various issues centering
around the leasing experience. Educational programs, including 
webinars, are offered yearly in the spring with topics focusing on the
housing search process, leasing basics and living life off-campus. 

SHORT-TERM

For those members of  the Penn community seeking temporary 
accommodations, OCS has a dedicated page with links to both on-
and off-campus options. Short-term housing information is located
under Planning Your Search > Short-Term Housing.

International House is an independent, nonprofit residential facility
conveniently located within a couple blocks of  UPenn’s center campus.
IHP can accommodate students on a temporary living basis that 
are academically affiliated with the University. Nightly, monthly and 
long term rates are available. For more information, visit 
www.ihousephilly.org or call 215.895.6540.

HOUSING INFORMATION
ON-CAMPUS
Department of Residential Services

Stouffer Commons

3702 Spruce Street

http://www.upenn.edu/housing

Tel 215.898.3547

On-campus housing for graduate students is conveniently located in
the Sansom Place East and West high rises at 36th-37th and Chestnut
Streets. A variety of  options are available, including furnished single
rooms, one- and two-bedroom apartments. Several upper-level floors
are dedicated to Wharton MBA students in Sansom Place West. 
No children or pets (except fish) can be accommodated. To apply, visit
http://www.upenn.edu/housing and select My Home at Penn. You will
need your PennKey to log in. On-campus housing provides advantages
such as:

CONVENIENCE 5-minute walk to Huntsman Hall, furnished units, access
to Penn’s wireless networks, one monthly rent bill that includes utilities.

FLEXIBLE OCCUPANCY PERIODS conducive to the academic calendar

COMMUNITY AND GRADUATE PROGRAMMING an opportunity to 
interact with Wharton and other graduate students. 

The Sansom Place staff  also provides support and advocacy for Penn
graduate and professional students. A sample apartment is available for
tours from mid-June through early August. For tour hours, contact 
living@exchange.upenn.edu.

OFF-CAMPUS
Office of Off-Campus Services (OCS)

3702 Spruce Street, Stouffer Commons

http://www.upenn.edu/offcampusservices

ocliving@exchange.upenn.edu

Tel 215.898.8500

The Office of Off-Campus Services (OCS) assists students, staff and 
faculty at all stages of their offcampus living experience. Resources include:

• An interactive, searchable database of  available rentals with hundreds
of  units listed at any one time. Listings include individual rental
units (studios, one-, two-, three or more- bedroom apartments and
houses), as well as share and sublet opportunities. Most of  the rental
listings are located in the University City/West Philadelphia and
Center City neighborhoods.

FINANCIAL AID & FINANCIAL SERVICES
MBA Admissions and Financial Aid

111 Vance Hall

financialaid@wharton.upenn.edu

Tel 215.898.8728

Wharton’s Office of  MBA Admissions and Financial Aid provides
counseling on the financial aid process, loan options, funding sources,
and other general financial aid questions. For information about your
financing options, visit http://mbawelcome.wharton.upenn.edu/financial-aid

Student Financial Services (SFS)

100 Franklin Building

http://www.sfs.upenn.edu

sfsmail@exchange.upenn.edu

Tel 215.898.1988

The University of  Pennsylvania Student Financial Services (SFS) 
coordinates Penn’s billing, loan processes, and payment option programs.
Any questions you have about these areas, as well as the status of  
student loan applications and disbursements, should be directed to the
SFS contact above.
Penn.Pay is a service which enables you to receive your Penn

monthly student account billing statements over the web and submit
payments online, using an electronic interface with your bank. There 
is no additional cost for using Penn.Pay to pay your student bill. See
http://www.sfs.upenn.edu/pennpay/how-to-use.htm for more information.
The PennPortal https://medley.isc-seo.upenn.edu/penn_portal/portal.php
provides access to billing, financial aid, external loans and a host of
other University services. With your PennKey authentication (pg. 33),
you can access this secure area and manage most transactions from 
one location.

Students attending
IMLP will be sent a
PennKey setup code by
the English Language
Programs.

wharton mba class of 2017 take action
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SO LET’S
GET
STARTED!
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YOUR NEXT
STEPS...
ADDITIONAL INFORMATION that you can expect to receive this
summer includes the following materials:

BI-WEEKLY E-MAIL UPDATES
The first e-mail from our office will be sent in conjunction with the
mailing of  this packet. Every two weeks, leading up to Pre-Term, we
will send you updates to help you keep on track with your prearrival
preparations. 

INFORMATION FROM PENN
Additional materials will be sent from various offices of  the University
of  Pennsylvania. Among the items you can expect to receive are the
Campus Express brochure (see p. 34 for info about Campus Express
Online), a mailing from Student Health Services and your Fall Term
bill from Student Financial Services.

We recommend that you organize the various materials that you 
receive. Pack these things separately for easy access upon arrival in
Philadelphia. Should you lose anything, all of  our mailings and 
biweekly e-mail updates will be posted to the MBA Program Office
website. We look forward to your arrival. Meanwhile, contact us if
there is anything we can do to help you GET STARTED!

NOTE: Your 2015-

2016 Academic 

Calendar is on the

back cover of 

this publication!

YOUR CHECKLIST
TAKE ACTION IMMEDIATELY

® Activate PennKey (p. 33)
® Create Wharton Computing account (p. 33)
® Upload PennCard photo (p. 34)
® Prepare Student Health questionnaires and immunization 
compliance (p. 36)

® Complete housing arrangements (p. 39)
® International Students:
Submit visa application documents (p. 39)

® Non-Native English Speaking Students:
Register for IMLP (p. 38)

® Students with Disabilities:
Request environmental or structural accommodations (p. 36)

® Dual Degree Students:
Confirm dual degree status (p. 23)

TAKE ACTION BEFORE ARRIVAL: 

PREPARING FOR PRE-TERM REGISTRATION

® Complete online math course and mandatory exam (p. 12)
® Review prep course descriptions (pp. 13–15)
® Review core course descriptions in MBA Resource Guide
® Review online Waiver Information Guide
® Determine which courses you will try to waive
® July 1 Student Health questionnaires and immunization 
compliance due (p. 36)

® July 6 Deadline: Pre-Term Registration (p. 33) 
• confirm MBA matriculation
• enroll in waiver/placement prep courses

® July 6: Waiver by Credential Applications due

® July 27: Registration for waiver/placement exams due

TAKE ACTION IN PHILADELPHIA

® August 3–4Waiver and Placement exams 
® August 4 Pre-Term Begins 
® International Students

F-1 and J-1 Visa Holders:

Register visa-related documents with the Office of  International 
Programs (p. 37)

® August 31 Demonstrate proof  of  insurance or automatically enroll 
in Penn’s plan (p. 36) 

wharton mba class of 2017
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MBA Program Office
The Wharton School
University of Pennsylvania
300 Jon M. Huntsman Hall
3730 Walnut Street
Philadelphia, PA 19104.6340
215.898.7604 phone
215.898.0425 fax
mbaprogram@wharton.upenn.edu
http://www.wharton.upenn.edu
http://spike.wharton.upenn.edu/mbaprogram/

ACADEMIC CALENDAR 2015–2016*
Subject to change

Pre-Arrival
July 6–July 23 IMLP: The Institute for MBA and LLM Preparation (p. 38)
July 29–July 31 ACCT 604, ACCT 608, FNCE 604 and STAT 608 
August 3–4 Waiver and Placement Exams
August 4 International Student Immigration Document Check (p. 37)

Pre-Term 2015
August 4 MBA Program Begins; First Day of Pre-Term 
August 11 –12 Learning Team Retreat 
August 24–25 Diversity Workshop & Intro to the Wharton classroom 

Fall Term 2015
August 14 –20 Leadership and Teamwork (MGMT 610)
August 24 MGMT 610 Final Exam
August 27 Fall Core and Elective Classes Begin
September 7 Labor Day Break (no Monday classes)
October 9–16 Q1 Core Exams
November 26–29 Thanksgiving Break (no classes) 
December 9–10 Reading Days
December 11–18 Final Exams
December 19 Winter Break Begins

Spring Term 2016 
January 11 First Day of Spring Core Classes
(Elective Classes begin on January 14)
January 18 Dr. Martin Luther King, Jr. Day, observed (no classes)
January 21–29 Dedicated Interview Period (no core classes)
March 1–4 Quarter 3 Finals
March 5–13 Spring Break (no classes)
April 27 Spring Classes End
April 28–29 Reading Days
May 2–10 Final Exams
May 15 MBA Graduation
May 16 University of Pennsylvania Commencement 

IMPORTANT NOTES: 
* See the MBA Resource Guide for a more detailed calendar.

The University of  Pennsylvania values diversity
and seeks talented students, faculty and staff
from diverse backgrounds. The University does
not discriminate on the basis of  race, color, sex,
sexual orientation, gender identity, religion, 
national or ethnic origin, age, disability, or status
as a disabled or Vietnam-era veteran in the 
administration of  its educational policies, 
programs, or activities, admissions policies and
procedures, scholarship and loan programs, 
employment, recreational, athletic, or other 
University-administered programs. Questions or
concerns regarding the University’s equal oppor-
tunity and affirmative action programs and 
activities or accommodations for people with
disabilities should be directed to the Executive
Director, Office of  Affirmative Action and
Equal Opportunity Programs, Suite 227, 3600
Chestnut Street, Philadelphia, PA 19104.6106
or 215.898.6993 (voice) or 215.898.7803
(TDD). Specific questions concerning the 
accommodation of  students with disabilities
should be directed to the Office of  Student 
Disabilities Services located at the Learning 
Resources Center, 3820 Locust Walk, Harnwell
College House, Suite 110, 215.573.9235
(voice) or 215.746.6320 (TDD). 

The University of  Pennsylvania must reserve the
right to make changes affecting policies, fees,
curricula, or any other matters announced in this
publication.

The Federal Crime Awareness and Campus 
Security Act requires all institutions of  higher
education to provide information on their security
policies and procedures and specific statistics 
for criminal incidents and arrests on campus to 
students and employees, and to make the 
information and statistics available to prospective
students and employees upon request. The 
Pennsylvania College and University Security 
Information Act requires Pennsylvania institutions
to provide information about its security policies
and procedures to students, employees and 
applicants; to provide crime statistics to students
and employees, and to make those statistics 
available to applicants and prospective employees
upon request. This information about Penn is
available by calling the Division of  Public Safety
at 215.898.7297.
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